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Chemical recycling from
diverted waste 9 (<1%)

Chemical recycling from
disposed waste 40 (1%) Mechanical (polymer) recycling 256 (896)

Recycling® 305 (9%) ()
Incineration with energy recovery 137 (4%)
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Cigarette butts Bottles and
bottle caps

Food wrappers Cups & Lids

Tampon Bags Cutlery Packaging

applicators Pieces
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